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Theme

Embracing your customers 

is a strategy, not a tactic
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ÅñMad Menò Era Is Over óCause Consumers Say So

ÅThe New Era: Adaptive Marketing

ÅMarketers, Get Consumers To Tell Your Story
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Technology continues to drive media 
fragmentation

Source: 2008 North American Consumer Technographics
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Advertising is part of our culture


